
Toolbox
Custom media 
services for the
hemp industry



Editorial presentations on HempToday reach leading 
companies, business owners, the C-suite and other key 
managers deep in the heart of industrial hemp. We work 
closely with you on the goals for your presentation and 
craft the online content, which goes into the regular Hemp-
Today news feed and is linked from our daily newsletter for 
at least two weeks.
Options:
Interviews
Company profiles
C-suite profiles
Management interviews
Expert commentary
New product launches
Deals & partnerships

Editorial
presentations

One presentation: $1,550 
Package of 4 presentations: $5,300
Request consultation



Email is the most effective way to reach B2B prospects, 
providing a quantifiable and effective marketing channel for 
all products and services. We help you create engaging 
content that is delivered directly to investors, suppliers, 
marketing experts and other important decisionmakers. 

Features:
Direct links to your pages
9,000+ daily readers

Custom
newsletters

One newsletter: $1,550
Package of 4 newsletters: $5,300 
Request consultation



Banner campaigns on our platform give you a constant vi-
sual cue in the HempToday environment. Use our banners 
to support your B2B promotions – seed sales, machine 
and technology offers, farming and all other services and 
products up and down the production chain. We limit our 
banner capacity to provide the best punch for our adver-
tisers, and we consult with you on how to most effectively 
deploy your advertising.

Features:
Formats: 400 x 400; 1200 x 148
Appears on all HT pages
Appears on daily email newsletter

Banner
campaigns

Monthly: $1,060–$2,650
Request consultation
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Growth Ahead
As technology advances, so will the hemp industry

HempToday: How would you describe 

the current state of the industrial hemp 

fiber market, particularly in terms of 

production capacity and infrastructure?

Peter Düshop:  I believe over the last 

two years the industry is finding its foot-

ing with the right investments coming 

online. There are a lot of willing and able 

people who I believe see the long-term 

vision of industrial hemp.  

HT: The hemp fiber subsectors (hurd 

and hemp bast fiber) seem to be ex-

panding steadily. What innovations or 

advancements do you think are crucial 

for its continued growth? 

PD: Sometimes, the most valuable les-

sons come the hard way. On the ground 

level, we’ve observed situations where 

groups have struggled to maintain 

relationships with farmers after equip-

ment failures – whether it’s burning out 

machinery or assuming that conventional 

harvesting equipment would suffice. This 

has highlighted the need for specialized 

equipment, such as the KP4, an essential 

tool for farmers, helping mitigate those 

challenges by providing proper harvest-

ing solutions. On the downstream side, 

the continued standardization and devel-

opment of testing methods by organiza-

tions like CHTA, ASTM, and others 

are crucial. These efforts will help better 

characterize hemp off-takes and, ulti-

mately, drive the growth of the market.

HT: What are the primary industrial 

hemp products derived from stalks that 

are driving demand at the moment?

PD: In North America we see the 

animal care, construction material and 

non-woven markets being the biggest 

drivers right now. Secondary processors 

and end users are finally starting to pull 

the demand for these products.

HT: What makes the KP-4 harvester 

stand out as the best investment for 

fiber hemp farmers?  
PD: For early entrants into the industry, 

the KP4 offers the best opportunity to 

obtain a representative sample of the 

hemp crop in their region. This sample 

can then be sent to various processing 

and decortication manufacturers for 

testing, which is crucial before making 

the larger, more expensive investment in 

processing. As I mentioned earlier, the 

KP4 serves as a farmer mitigation tool, 

providing the necessary equipment to 

reduce risk to other machinery. For those 

already working with processing equip-

ment, the KP4 enhances farm manage-

ment, boosts efficiency, and improves 

both processing and the quality of their 

hemp off-takes.

HT: What specific features of the 

machine make it particularly suited for 

harvesting hemp stalks efficiently and 

consistently?  
PD: The KP4 is a robust, heavy-duty 

piece of equipment designed to with-

stand the tough conditions that hemp 

crops impose. It was developed by farm-

ers with a focus on ease of maintenance 

and reliability. Unlike many machines 

that use complicated hydraulic systems, 

the KP4 is built with simple, proven 

technology, ensuring dependability and 

long-term performance. This design al-

lows the machine to handle the demands 

of harvesting hemp efficiently and 

consistently.

HT: Elaborate a bit on the KP-4’s 

capacity in terms of acreage or tonnage 

it can handle per day. How does this 

compare to other methods and tech-

nology that are being used to bring in 

hemp from the field?
PD: This is an excellent question because 

it highlights the variety of conditions 

we work under, including field sizes and 

terrain. In ideal, straight conditions at 

10 mph (16 km/h) – though we’ve seen 

PETER DÜSHOP co-founded Forever Green, a family-run hemp company in 

Vanderhoof, British Columbia. With extensive experience in growing, harvesting, and 

processing industrial hemp, Düshop led Forever Green to become North America’s first 

dealer for the Laumetris’ KP-4 harvester, purpose-built equipment for large-scale hemp 

harvesting. He is now helping to introduce the KP-4 to farmers worldwide.
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operators push the machine to higher 

speeds – you can cut roughly 11 acres 

(4.5 hectares) per hour. However, farming 

is full of variables, so we typically advise 

that operators plan for 50-75% efficiency 

when considering those numbers. Over 

the course of a season, we generally rec-

ommend the KP4 for about 1,000 acres, 

though we’ve seen operators push that to 

over 2,000 acres with a single machine.

The KP4 is a cost-effective solution 

for the industry to establish itself. Prior 

to this, the alternative was often large, 

self-propelled units, which are 7-10 times 

more expensive than our cutter. These 

machines also came with their own set of 

challenges, including cost inefficiencies 

that would be unsustainable for an indus-

try in its growth phase.

HT: With increasing interest in hemp 

fiber for textiles, bioplastics, and con-

struction, what trends do you think will 

dominate the market in the next 5–10 

years? 
PD: I believe that as better harvesting 

tools, improved on-field crop manage-

ment, and more advanced processing 

technologies come online, we’ll begin to 

see increased volume production with 

a clearer understanding of quality and 

standardized properties. This will build 

greater trust and certainty in the market, 

which I expect will drive the develop-

ment of new product categories. Ad-

ditionally, I foresee significant strides in 

the textile space, particularly with hemp 

making its way into apparel, marking a 

major shift in the industry.

HT: In your view, what needs to hap-

pen—technologically, economically, 

or politically—for the industrial hemp 

market to reach its full potential?

PD: I believe we’re heading in the right 

direction. On the technological front, the 

equipment already exists, and new inno-

vations are continuously being explored. 

Economically, people are finding their 

niches within the market, and with the 

rising costs of many other goods, hemp 

has become more competitive than it has 

been in recent times. The collaboration 

within the industry has been impressive 

“Take the time to validate and

refine your ideas before diving in.”
 – Peter Düshop compared to where things were just five 

years ago. Politically, some countries have 

a clearer grasp of their regulations than 

others. 
A key challenge, I think, lies in the re-

luctance of certain groups to fully recog-

nize industrial hemp as a distinct sector. 

However, as the market matures and the 

true commercial and industrial applica-

tions of hemp become more evident, I 

believe it will eventually be regulated as 

casually as, say, your morning poppy seed 

bagel. But, of course, that takes time.

HT: What lessons have you learned 

from the challenges you’ve faced in the 

hemp business, and what advice would 

you give to someone looking to enter 

the industry?
PD: One key lesson we’ve learned is the 

value of taking incremental steps toward 

our goals. When we first started, there 

was so much we had to learn on our 

own, and we were okay with taking a bit 

longer to avoid the risks of failure and 

financial loss. Essentially, we traded time 

for money and mitigated our potential 

financial exposure, so we were comfort-

able with things taking a little longer.

For those entering the industry now, 

my advice is to get involved with strong, 

hemp-centric organizations and groups 

that align with your area of interest. 

Don’t hesitate to ask plenty of questions, 

and take the time to validate and refine 

your ideas before diving in.

HT: And what would you tell potential 

investors?
PD: I would tell potential investors 

that the industrial hemp space offers a 

unique opportunity to get involved in an 

industry still in its early growth stages, 

but with a promising future. The world 

is actively seeking better alternatives to 

traditional resources, and regardless of 

one’s stance on environmental issues or 

climate change, we should always aim to 

do better. 
Industrial hemp stands out because it 

offers a sustainable solution that not only 

does things better but can significantly 

reduce our reliance on resources that may 

not last forever or are increasingly need-

ing to be managed more carefully—both 

regionally and globally. In addition, hemp 

can help strengthen sovereign reliance, 

offering countries more control over their 

own resources and reducing dependence 

on external suppliers. This creates value 

across markets and opens doors to new 

industries as the sector continues to grow.

Our experience shows that printed material is highly 
effective for in-person events such as trade shows and 
conferences. We help you develop value-added content 
for both printed and digital publications that showcase 
your company, products and services. Our editorial and 
design teams produce high-quality company or corporate 
magazines, brochures, catalogs, annual reports, “white 
papers” and other intelligence tools. We offer the option 
to co-brand with you in creating content that makes your 
company stand out. 

Features:
Physical print copies
PDF versions
Guaranteed distribution 20,000

Custom
publications

$8,500–$15,900
Request consultation

The HurdMaster MD 1000 micro decorticator is intended for small farming and processing operations and for CBD 

and marijuana producers who want to capitalize on leftover stems. The machine is designed for separating the 

cannabis stalk’s woody inner core (hurd, shivs, shives) from the exterior bast fibers. With additional technology, the 

separated bast fibers can be further processed for a wide, wide variety of applications.

Perfect for

Hemp building teachers

Research organizations

Small farmers

Do-it-yourselfers

Functions

Applications

Hempcrete construction

Natural fiber insulation

Animal bedding

Animal litter

Plant bedding

Dual-cropping

technology for

flowers & seeds

HempToday: Boardwurks is clearly 

rooted in sustainability. What problem 

were you trying to solve when you started 

the company? 
Miles Gathright: Boardwurks was founded 

to address a critical gap in sustainable con-

struction materials. Traditional composites 

and building panels are heavily reliant on 

fossil fuels and toxic adhesives, contributing 

significantly to carbon emissions and landfill 

waste. We saw an opportunity to turn waste 

into value by upcycling decommissioned 

wind turbine blades, derelict fiberglass from 

marine vessels, and agricultural byproducts 

like bagasse and corn stover. We also focused 

on purpose-grown sustainable crops like 

hemp, kenaf, and miscanthus, which not only 

sequester carbon but thrive with low environ-

mental impact. Our mission is to transform 

these waste streams and sustainable fibers into 

high-performance, carbon-smart construc-

tion materials that challenge conventional 

particleboard and MDF in both durability and 

sustainability. 

HT: You’ve worked in composites for 

more than 20 years. How did hemp enter 

the picture? 
MG: Hemp entered the picture as part 

of our commitment to finding sustainable 

and renewable feedstocks that perform. Its 

exceptional strength, rapid growth cycle, and 

ability to sequester carbon made it an ideal 

material for our composite panels. When we 

looked at decarbonizing our footprint with-

out sacrificing performance, hemp stood out 

as a perfect solution. Integrating hemp hurd 

into our thermocompression process allowed 

us to produce panels that are stronger, lighter, 

and far more sustainable than conventional 

alternatives. 

HT: The hemp sector often struggles 

with quality and supply consistency. How 

are you managing those challenges? 

MG: We’ve tackled this head-on by estab-

lishing long-term partnerships with decorti-

cators and farmers. Our supply agreements 

prioritize quality control and sustainable 

farming practices. We also diversify our sourc-

ing with a regional strategy: partnering with 

processors in areas where hemp production 

is stable and growing. This layered approach 

ensures we maintain consistent quality and 

supply, even during market fluctuations. 

HT: From a sustainability perspective, 

how does Hempboard compare to tradi-

tional particleboard or MDF? 

MG: Hempboard sets a new standard 

for sustainable construction. Unlike tradi-

tional particleboard or MDF, which rely on 

formaldehyde-based adhesives and fossil-

fuel-derived resins, Hempboard is made 

with natural fibers and eco-friendly binders. 

It’s formaldehyde-free, water-resistant, and 

stronger per weight. Additionally, the hemp 

we use sequesters significant amounts of car-

bon during its growth, making Hempboard 

not just carbon-neutral, but carbon-negative. 

It’s a solution that’s better for the environ-

ment without compromising on performance. 

HT: Do you see the future of biocom-

posites as competing with conventional 

materials—or displacing them entirely? 

MG: We see biocomposites as more than 

just competition—they’re the future of sus-

tainable building. As demand for low-carbon 

materials grows, traditional particleboard and 

MDF are losing ground. With advancements 

in processing and supply chain efficiency, 

biocomposites like Hempboard and our Dere-

lictBOARD made from reclaimed FRP are 

poised to replace these conventional materials 

outright. We’re committed to driving that 

shift through innovation and scalability. 

HT: What kinds of buyers or industries 

are showing the most interest in your 

materials right now? 
MG: Currently, we’re seeing strong demand 

from non-structural applications where 

sustainability is a core priority. Right now, the 

primary hurdle is certification for structural 

applications under International Building 

Code (IBC) and International Residential 

Code (IRC). Pursuing these certifications is a 

top priority for Boardwurks, and we are col-

laborating with academic partners to expedite 

testing and validation. Achieving IBC and 

IRC approval is essential for broader market 

adoption, including big-box retailers and 

structural insulated panel (SIP) manufacturers. 

This effort is significant, not just for us but for 

the entire biocomposite industry. 

HT: How important is regional fiber 

supply to the Boardwurks model—and 

how do you view the growth of U.S. 

hemp processing? 
MG: Regional fiber supply is funda-

mental to our model. Our “75-Bale Mile 

Radius” strategy means positioning mi-

croplants adjacent to first-transformation 

decorticators or waste stream processors to 

minimize transport emissions and process-

ing costs. We’re working with local agri-

cultural waste streams—bagasse in Florida, 

corn stover in the Midwest— and blending 

them with higher-value, purpose-grown 

materials An exciting development we are 

pioneering is our “super-hybrid” composites, 

which combine carbon-sequestering natural 

fibers like hemp with reclaimed FRP from 

decommissioned wind turbine blades. This 

innovation is setting a new standard for 

sustainable, high-performance building 

materials. We see the growth of U.S. hemp 

processing as crucial to scaling this model, 

supporting local economies while reducing 

carbon footprints. 

HT: Finally, what advice would you give 

to other innovators looking to bring 

hemp-based products to market? 

MG: My advice is to prioritize quality 

and consistency in your supply chain. The 

hemp industry is still maturing, and the 

biggest gaps right now are in processing and 

fiber quality. Work closely with farmers and 

processors, build relationships that prioritize 

sustainable practices, and don’t cut corners on 

material testing. Also, be prepared to invest 

in certifications - gaining market acceptance 

requires meeting stringent standards, and 

that’s a challenge worth tackling head-on. 

Regional sourcing and next-gen

composites drive Boardwurks’ growth strategy
Fiber forward

MILES GATHRIGHT is co-founder of Boardwurks Biocomposites, a Florida-based 

innovator developing carbon-smart construction panels made from hemp hurd and recycled 

composites. With more than two decades in the performance composites industry, Gathright 

brings deep technical expertise and a sustainability-first mindset to the challenge of replacing 

conventional materials with natural, circular alternatives.
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“Integrating hemp hurd into our 

thermocompression process 

allowed us to produce panels 

that are stronger, lighter, and 

far more sustainable than 

conventional alternatives.”

Miles Gathright
CO-FOUNDER, BOARDWURKS

HempToday Magazine | Q2 2025



Our lead generation campaigns are highly effective in 
helping you to expand your pool of potential customers. 
We combine several communications strategies from the 
HempToday toolbox to deliver qualified leads from our 
audience.

Features:
Premium custom content
Direct responses from signups
HempToday landing page
Data base build 

Lead
generation

$3,700-$12,700
Request consultation



When you develop your website with HempToday, we use 
effective links and channels to integrate your platform for 
access to our users. Let us get you started with a Word-
Press website complete with the tools you need to grow 
your hemp business – essential plugins for SEO, speed 
and security.

Features:
Optimized for search 
Visually-appealing
User-friendly 
Fully-responsive (on computers, tablets & smartphones) 
Fast loading

Website
development

Basic web setup starts at $3,200 
Request consultation



Beyond your presence on HempToday, we can help you 
craft and direct your message to wider and deeper au-
diences through aggressive content marketing. We have 
extensive background and knowledge and know what 
readers are looking for. We help you conceive and plan 
outgoing communications to maintain a strong dialogue 
with the market. We offer press release writing, distribution 
and syndication services that reach a broader audience of 
key decisionmakers through other specific sector platforms, 
business press and mainstream media outlets. 

Options:
Executive profiles
Corporate positioning
Press placements
Syndication

Content 
marketing

$2,100–$4,200
Request consultation



Our quarterly digital magazine delivering in-depth cov-
erage of the global industrial hemp industry. Each issue 
features expert analysis, company profiles, and insights 
into sectors like fiber, construction, cannabinoids, tex-
tiles, and sustainability. The publication serves a diverse 
readership of entrepreneurs, investors, researchers, and 
policymakers across North America, Europe, Asia, and 
Latin America, providing essential intelligence for those 
shaping the future of hemp. Subscriptions are available 
monthly, quarterly, or annually via HempToday.net.

HT Magazine
Advertising

Advertising & editorial features start at $500
Single copies: Free!
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Hemp lawmaking is 
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NOT SO EASY
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CBD A THING?
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A true and green ally

Hemp emerges as symbol of resilience

Hemp in Ukraine
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Industrial park nears completion
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Sustainability not option, 

Brazilian group urges

It promised health and 

wealth—then nearly

wrecked the hemp
industry. But the

molecule isn’t
done yet.

Requiem for a hemp association

Who’s still standing

Public companies struggle but hold on

Europe out front
UK’s $2 billion market advancing

Meloni’s War
Italy’s unjust crackdown on flowers

The latest research

CBD for autism and epilepsy



After being overlooked as a vital agricultural commodity 
for nearly a century, industrial hemp is poised to become 
a globally strategic manufacturing resource once again. 
The current industrial hemp marketplace is complex, dy-
namic, and ever-changing. In this landscape, the Canna 
Markets Group / HempToday Special Reports stand out 
as a reliable source of expert analysis of this developing 
global commodity, providing critical insight and perspec-
tive of market trends to support strategic planning and 
business development of industrial hemp-based busi-
nesses worldwide.

HT Special 
Reports

Single copies: $99 
Sponsorships start at $2,500

Hemp & Sustainability

A full-cycle analysis of hemp’s environmental impact

Canna Markets Group

GREEN WAVE

Hemp SWOT

Challenges and Chances for Hemp: 2025

SPONSORED BY

Canna Markets Group

1

A Wearable Solution 

Product Development for Industrial Hemp Textiles

Canna Markets Group

1

Hemp Processing

North American Hemp Fiber Processing Report

Canna Markets Group



Our press syndication services distribute your communi-
cations to more than 20,000 journalists, leading news plat-
forms and other influencers worldwide. Campaigns can be 
national, global or in specific business categories through 
B2B information websites. This is also a good option to 
reach the investor audience through wide distribution in 
general business media.

Press
syndication

$2,000–$8,200
Request consultation



HempToday’s guide to leading hemp companies the world 
over – an essential tool to help you reach customers and 
business partners, and to share knowledge and ideas 
with other hemp professionals. The HempConnect Global 
Business Directory is a collaborative platform designed 
to unify the industrial hemp industry, providing stakehold-
ers with actionable information and fostering connections 
across the global marketplace. Your listing gives you three 
effective channels of communication: 1) The highly popular 
HempToday.net website; 2) our daily HempToday email 
newsletter; 3) our quarterly HempToday magazine.

HempConnect
global directory

One-year listing: $99 
Browsing: Free



info@hemptoday.net
+48 602 336 685

Contact


